

	

	Job Title:
	Academic Tutor (Social media management)

	Reference No:
	

	Reports to:
	Team Leader: Journalism and Communications

	Grade:
	Grade E

	Working Hours:
	37 hours per week for nominal purposes

	Faculty/Service:
	Education, Society and Creative Industries

	Location:
	School of Media and Communications

	Main Purpose of Role:
	· Contribute to the delivery and continuous enhancement of employability- focused teaching
· Assess student work
· Develop teaching materials, methods and approaches with guidance
· Supervise the work of students, provide advice on study skills and help them with learning problems
· Continually update knowledge and understanding at the forefront of the academic discipline and, if appropriate, also at the forefront of the relevant area of professional practice
· Use teaching resources and facilities as appropriate.
· Plan and manage own teaching and tutorials.

	Key Responsibilities and Accountabilities:
	Faculty Specific:

· Teach, assess and support learning on BA (Hons) Social Media Management modules in social media strategy and building and engaging communities  
· Contribute to the design and delivery of material on topics including topics including community strategy, user motivation, gamification, participation approaches, moderation, and user roles
· Take a flexible and reflective approach to learning and teaching; identifying and exploring opportunities for innovation as appropriate.
· Provide administrative and programme support as agreed with the Team Leader.
· Other duties which are not specifically outlined above, but which will be consistent with the role.
· Collaborate with colleagues as appropriate
· Attend and contribute to subject group and team meetings
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	Part 2A: Essential and Desirable Criteria

	These criteria are assessed at the short listing stage.

The essential criteria must be met in order to be eligible for interview.
	Essential
Qualifications and Professional Memberships:
· Degree or equivalent professional qualification in a relevant subject..

	
	Knowledge and experience:

· Industry experience working in social media strategy or as a community manager
· Experience of working effectively as part of a team.

	
	Desirable
Qualifications and Professional Memberships:
· Masters Degree in a relevant subject or equivalent professional experience.
· Ph.D. (or equivalent)
· Higher Education teaching qualification (e.g. PG Cert)
· Higher Education Academy Fellowship status

	
	Experience:
· Experience of HE teaching 

	
	Key Knowledge and Expertise:
· Awareness of current trends in the discipline
· The ability to support students in their personal development

	Special Circumstances:
	Achievement of HEA Fellowship
Academic tutors who have limited FE/HE teaching experience may be required to



	
	undertake a University two day development programme entitled ‘Preparing to Teach at the University of Sunderland’.

	Part 2B: Key Competencies

	Competencies are assessed at the interview/selection testing stage
	Key Knowledge and Expertise (generic):
· Possess sufficient breadth or depth of specialist knowledge in the discipline to work within established teaching, research and reach-out programmes.
· Engage in continuous professional development.
· Possess the qualities and transferable skills necessary for the exercise of personal responsibility and largely autonomous initiative in complex and unpredictable situations, in professional or equivalent environments.

	
	Analysis and Research:
· Gathers data rigorously and conducts robust analysis, questioning assumptions and existing knowledge.
· Develops hypotheses and concepts to explain data, events and phenomena.
· Reports findings to wider community and is able to withstand challenge by relying on evidence gathered and processes used for analysis.

	
	Communication: Oral
· Summarises and interprets complex, conceptual and special matters to aid others' understanding and aimed at their needs.
· Uses appropriate styles and arguments to influence and negotiate satisfactory outcomes.
· Monitors understanding of others, develops approach and takes corrective action if required.
Written
· Conveys information of a complex, conceptual and specialist nature using a range of styles and media selected to meet the needs of others.
· Presents complex information in formats appropriate to non-specialists without comprising meaning.
· Monitors the reactions of others and takes appropriate steps to remedy any miscommunications.

	
	Decision Making: Independent decisions
· Considers wider impact of decisions, assesses possible outcomes and their likelihood.
· Uses judgment to make decisions with limited or ambiguous data and takes account of multiple factors.
· Distinguishes between the need to make a decision, when to defer and when not to take a decision.
Collaborative decisions
· Helps others to explore options that initially appear to be inappropriate or unfeasible and recognise when a decision is or is not needed.
· Enables others to contribute to decisions.
· Ensures that options are weighed, outcomes identified and chances of success considered.
· Challenges decisions, appropriately to ensure consideration and processes are robust.
Contribute to the decision making of others
· Anticipates and highlights issues that need to be taken into account.
· Outlines possible impacting factors, assessing their degree of influence on




	
	the choice of options.
· Ensures previous learning is included.

	
	Initiative and Problem Solving:
· Analyses problems to identify their cause.
· Takes action to prevent recurrence of problems.
· Considers possible solutions to identify those which offer wider benefits.
· Obtains evidence to support intuition.

	
	Pastoral Care and Welfare:
· Calms and reassures those in distress.
· Deals with difficult situations or confidential matters, according to policy and procedures.
· Involves others or refers elsewhere for assistance if the situation becomes more complex and if additional help or information is required.

	
	Service Delivery:
· Adapts services and systems to meet customers’ needs and identifies ways of improving standards.
· Learns from complaints and takes action to resolve them.
· Collates feedback and views from customers and keeps up-to-date with market trends to inform service development and make changes.
· Actively promotes services.

	
	Teaching and Learning Support:
· Contributes to the long term planning and development of learning programmes.
· Continuously reviews areas identified for improvement and develops content and delivery methods, learning support and assessment mechanisms.
· Mentors other staff outside the immediate work team.
· Reflects on own and others practice and develops insights into the learning process.

	
	Teamwork and Motivation:
· Helps to clarify priorities and ensure they are understood by all.
· Supports colleagues in need of extra help.
· Monitors progress and takes appropriate action to deal with difficulties or slippage.

	Date Completed:
	May 2026 
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